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#9 Myth: All tourism jobs pay minimum 
wage.  
Fact: Like many industries, entry-level posi-
tions in tourism may pay minimum wages; 
however, there are opportunities to supple-
ment one's income with commissions, gra-
tuities, or other benefits such as free or dis-
counted accommodations, scholarships, 
education and training, free meals and uni-
forms. Tourism positions above entry level 
often pay well in comparison to other indus-
tries. 

 
Many factors determine what you'll earn, 
such as job location, type of operation and 
your education and training. 

 

#10 Myth: All people who work in tour-
ism travel the world for free.  
Fact: Most people in tourism do not usually 
receive free travel as an employment bene-
fit. While some careers may involve travel 
(e.g. flight attendants and travel consultants), 
employees usually travel on business and 
work hard during these trips. Although 
some employers offer discounts on airfare 
or accommodation. 
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those with a university degree, step into a 
management or executive position. Most in-
dustry leaders want their employees to gain 
practical experience on-the-job first. A uni-
versity degree indicates your background and 
demonstrates your ability to learn, think and 
organize yourself to complete tasks. A degree 
can help you move more quickly into super-
visory and management positions. 

 

#4 Myth: Changes and advances in tech-
nology do not have an impact on tourism 
careers.  
Fact: Changes and advances in technology 
have had a major impact on the world. The 
tourism industry is no exception. For exam-
ple, travel writers use various software pro-
grams, and front desk agents use computer-
ized reservation systems. As well, the industry 
needs people who can use technology to de-
velop websites and conduct research on the 
internet. This knowledge also assists in meet-
ing global needs of the tourism industry. 

 
#5 Myth: All tourism jobs involve work-
ing face-to-face with the public.  
Fact: Many tourism occupations involve 
working with the public, particularly in front-
line positions. There are, however, numerous 
jobs behind the scenes in tourism where em-
ployees have little direct contact with guests. 
People in research, marketing, technology, or 
cooking positions may deal with outside cli-
ents but not necessarily guests. 

 
#6 Myth: Tourism provides only tempo-
rary jobs for students until they start  
their careers. 

#1 Myth: Tourism jobs are found only in 
hotels, airlines and travel agencies.  
Fact: The variety of occupations found 
within each area is as diverse as the sectors 
themselves. The nature of the work varies 
from working on a golf course to developing 
marketing strategies for an international or-
ganization to preparing gourmet meals. 
Tourism offers something for everyone, 
with varying levels of responsibility. 

 
#2 Myth: Post-secondary education and 
training are not needed for employment 
in the tourism industry.  
Fact: Most entry-level positions in the tour-
ism industry do not require a university de-
gree, but other forms of education and 
training are usually necessary. Many occu-
pations require skills that must be learned 
and practiced. There are many routes to 
learning and, depending on the occupation 
you choose, you may achieve a manage-
ment position through on-the-job training, a 
college or university degree, and/or through 
an apprenticeship program. Once em-
ployed, tourism professionals have the op-
portunity to achieve nationally recognized 
Professional Certification for many tourism 
occupations. 

 
#3 Myth: A university education in tour-
ism will secure you a management posi-
tion in the industry.  
Fact: In today's economy, few people, even  

Fact: The tourism industry offers the first 
work experience for many people. Al-
though employment in tourism exists for 
students, challenging careers with more 
chances for promotion also exist. 

 

#7 Myth: Tourism jobs are only sea-
sonal. 
Fact: While there are many employment 
opportunities available in the summer, 
there are on a permanent basis.  Tourism 
is a 12 month, year-round industry. By di-
versifying their skills most tourism profes-
sionals are employed on a continuous ba-
sis. 

 
#8 Myth: Tourism jobs only offer part-
time employment and shift work.  
Fact: Work is changing in all sectors of the 
economy. More people are working non-
traditional hours because of flexible hours 
and life style choices. Some people may 
have one or more part-time jobs. Depend-
ing on the tourism job, work may be part-
time or full-time. Individuals who cross-
train for several occupations increase their 
chances of finding full-time employment. 
Tourism jobs offer flexibility and opportu-
nity for those who want to work part-time 
only. Individuals in supervisory positions 
often work more traditional schedules. 

 

People who have a job in the tourism in-
dustry may work weekends, holidays, or 
nights; just as community doctors, nurses, 
lawyers, bankers, engineers and graphic 
designers do! 
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